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Does Super Sunday Boost Local Spending?

Super Sunday is one of the most highly anticipated events of the year
in the U.S. Every year, 32 teams contend for the opportunity to
compete in this event, but the teams involved are not the only
competing parties. In fact, a variety of industries compete for business
on Super Sunday.

The debate on whether the local and state economy hosting Super
Sunday boosts spending can clearly go both ways. On one side, you
have observers suggesting that the local economy could see up to a
$600 million boost as a result of Super Sunday. On the other hand, you
have economists who say that Super Sunday doesn’t boost all that
much local spending due to “substitution” (residents and visitors
simply shifting their spending to certain categories, instead of
increasing their overall consumption) and “leakage” (the tendency for
money to circulate out of rather than through a local economy).

One thing for sure is that there will always be winners and losers. And
for local and state economies hosting Super Sunday, Bars, Sporting
Goods Stores, Hotels and Restaurants are the winners as there is plenty
of partying, eating wings, overnight stays and shopping for sporting
related goods. Consumer spending growth at Bars in 2014 in the New
York and New Jersey region was 27.9% higher than 2013 when Super
Sunday was hosted at East Rutherford, New Jersey.

For Super Sunday 2015, Phoenix area restaurants, bars, retailers and
hotels were surely aggressively competing for a larger slice of the
Super Sunday spending pie. The improved economic conditions (and
lower gas prices) has also elevated discretionary spending levels which
likely made it a very competitive environment, on and off the field.
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Combined Spending Growth In New York and New Jersey in 2014
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http://www.thestrawgroup.com/


Selected Free Resources from TSG

 Processing Pricing Benchmark Study

 Merchant Acquiring Industry Overview

 Merchant Acquiring: Leading Practices in Retention Management 

 Gateway Competitive Analysis

 TSG Directory of U.S. Merchant Acquirers

Click here for a full list of TSG Reports

 Comparable New Merchant Profitability

 Payments Industry 2015; No Clever Predictions Just Thoughtful Analysis

 2014 U.S. Payments Search Trends

 TSG Analysis – Vantiv’s Acquisition of Mercury Payment Systems

 INFOGRAPHIC: The Top Ten Ways Acquirers Can Block the Breach

 TSG Analysis - Global Payments' Acquisition of PayPros at a Glance

 Brave New World in Payments - Tapping the Power of Big Data in Merchant Portfolio Management

 INFOGRAPHIC: Why are Electronic Payments Important?

 Trend Graphs of Payments Industry Google Search Terms

 The 2014 Payments Market: The Wrap Up

Have Questions?

402.964.2617

info@thestrawgroup.com

Related Reports

The Strawhecker Group (TSG) is a management consulting company focused on the payments industry. The company specializes in providing
financial institutions, merchant acquirers, card associations, ISOs, processing companies, large merchants, and the investment community with
advisory services to maximize their growth and profitability. TSG is also a resource for consumer spending data, industry research, benchmark
studies and developing trends. For more information please visit www.TheStrawGroup.com.

About TSG

For discussion purposes only. © Copyright 2015. The Strawhecker Group.  All Rights Reserved.  

Related Reports & Services

http://thestrawgroup.com/sites/default/files/report-preview/2013 TSG Pricing Benchmark Study FINAL Preview.pdf
http://www.thestrawgroup.com/sites/default/files/report-preview/TSG Metrics - Merchant Acquiring Industry Overview PREVIEW.pdf
http://thestrawgroup.com/sites/default/files/report-preview/TSG Merchant Retention Study Preview.pdf
http://thestrawgroup.com/sites/default/files/report-preview/TSG Report - Gateway Competitive Analysis PREVIEWx.pdf
https://origin.library.constantcontact.com/doc201/1111273965379/doc/hD3rnDIsmdpV7XK.xlsx
http://origin.library.constantcontact.com/download/get/file/1111273965379-356/TSG+Metrics+Subsciption+Brief+2013.pdf
https://files.ctctcdn.com/347071db201/d2b3a92f-9e85-416d-86a7-56aee3800f41.pdf
https://mlsvc01-prod.s3.amazonaws.com/347071db201/a437d7ac-fbba-420d-ae5c-8d598c229a0e.pdf
http://origin.library.constantcontact.com/download/get/file/1111273965379-649/TSG+Metrics+-+2014+Google+Search+Trends+12232014.pdf
http://r20.rs6.net/tn.jsp?f=001CyoCJUdNMtSrUDDbzxCCUwbKd443X9l2NybJwToKggII1cgCw6wttqa_JxRURV5mMhBBYQ_xCwqulf4wuvjVzXDXddAxCfBdwOhzNoEo-2ckDxBxC8Di2H25IkW44d2fFUqSpAhz2Tf7xHptGvEGgAnZH26ctb3gGKCPhksB0DLRbd5wR8QK6Ec8XTQT8XyAxEMaS11MWb0JgjSlHv1-rCbh9fWELBIWmhe6Sm0aOZo71ZMgxm98UkXREELSq9EDiKYTSX5Tuq4=&c=znEsivHjVkM691gCzMpi1RXRYts-XoIrb-DlsGiljGelPtp-cGLmrw==&ch=x3XHjgs0dklSRlj9VpDcA84Y7nkpjmqmyPvuhuR5jiZRC4UUKP76wA==
http://origin.library.constantcontact.com/download/get/file/1111273965379-502/ETA+&amp;+TSG+Data+Breach+Infographic.pdf
http://origin.library.constantcontact.com/download/get/file/1111273965379-427/TSG+Paypros+Analysis+1-31-14.pdf
http://origin.library.constantcontact.com/download/get/file/1111273965379-420/Mike+Trans+Trends+Jan+2014.pdf
http://origin.library.constantcontact.com/download/get/file/1111273965379-396/TSG+-+ETA+Payments+Industry+Infographic.pdf
http://r20.rs6.net/tn.jsp?f=001oUy5MqIT6J790ZqesbB4A4__bDLiClpStkDnROklEcnoF7dLeo2P_TEyUhGTlyo-yuhRqn2FumNQJeyRRp5IL0Mquvnzot4kbkUO5gG3hpIo4aJ5raMYQGrqqinjL1F37csadMMuFe68vdgMcmgdJUW73s_Z_U5fHr_jx9zqA47tVCsklISAKtMKEbA90Jy93OfF0JB48RUFaM-wl3NYDdoMFkW9jaWkg1H1YZJn8famIzf6ik5ZRo32zHeQEmoHEGkRr83-Lp0=&c=RKIuni-Sx9jjksjlcHlmqoavJbOGnAFhZ4yXkoWBDmbAzHBzEYekZw==&ch=g6onoeabdyD-JkCog5y49FIcdtEz7f6UsC2fZjl-BRRsXAdJHdW0kg==
http://origin.library.constantcontact.com/download/get/file/1111273965379-646/TSG+Commentary+-+TSG+Top+Payment+Trends+&+Developments+12+17+14.pdf
mailto:info@thestrawgroup.com?subject=TSG Inquiry
http://www.thestrawgroup.com/

